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TelluBase is a completely
unique database from
Tellusant. Here we discuss:

e \What TelluBase covers

e The data and analytical
methods that make it
work

e Examples of uses

The database builds on our
efforts since 1992.

¥ TelluBase

The Subnational Consumer Classes Hub
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What TelluBase Covers
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Geographically, TelluBase has a
level of detail never seen before. Its
focus is on cities and subdivisions
rather than countries (which it also
covers), from 2000 till 2050:

e 218 countries

e 2,600 cities

e 2,500 primary subdivisions
(states, provinces, etc.); 25,000
secondary subdivisions

The map shows part of the
coverage (a full resolution map is
here)




For the 218 countries, 2600
cities, and 2500
subdivisions, TelluBase
covers all data series one
can reasonably wish for.

Pop., total

Size of low, middle,
high classes
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Comparison of
geographic units -

Custom risk scenarios

Base, high, low scenarios ——— -

Maps: country, cities, subs
with selected metrics
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Inflation

Future exchange rates
scientifically modeled

Past exchange rates

Pop. by 11 income deciles

Disp. income by 11 income deciles
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Socioeconomic class sizes
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MEX, COL, BRA, ZAF standards

_ Custom income class sizes

————— Pop. by 4 age brackets
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" Disp. Income by 4 age brackets
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\ Disp. Income by 11 income classes
and 4 age brackets
GDP: constant, current /
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Disp. income: constant, current /
PPP, USD, LCU
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This detailed information is only available to the world because of our 30+
years of experience with the topic.
e We use hundreds, if not thousands, of data sources.

e \We build mathematical algorithms based on differential equations and
matrix algebra for key parts.

¢ We forecast based on robust, scientifically solid, methods.

STARTING WITH HUNDREDS OF DISPARATE DATA SOURCES

GDP, Income, Income and Age

Distributions

Demographics Inflation, Subnational Data

Exchange Rates

APPLYING PROPRIETARY TECHNIQUES TO
BUILD RELIABLE, CONSISTENT, AND GRANULAR INSIGHTS

Data cleaning & Global standards applied Nonlinear
harmonization to each country/city/sub matrix equations

LEADING TO CONSISTENCY

Consistency Consistency

between & within over
geographies time

F TelluBase

The Subnational Consumer Classes Hub




Data and Analytical Methods
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MIDDLE CLASS GROWTH RATE 2003-2023
10 largest Latin American cities

() Country GDP / capita cagr @ City middle class cagr
Lima, PER ® ©
Bogota, COL o O
Rio de Janeiro, BRA @ ©
Santiago, CHL @ O
Buenos Aires, ARG ® ®
Guadalajara, MEX & O
Monterrey, MEX @ ©
Mexico City, MEX @ O
Belo Horizonte, BRA © ©
Sao Paulo, BRA @ @

0% 1% 2% 3% 4% 5% 6% 1% 8% 9% 10%

Source: TelluBase; Tellusant analysis

An example of TelluBase's
granularity is a comparison
of average GDP growth with
middle class growth.

Such data is available for
any geographic entity.

It shows that averages are
misleading.
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TelluBase covers even the
most difficult countries.

Here the Democratic
Republic of the Congo's
subnational income levels
are shown for cities and
provinces.

We have documented the
method in this Quick Read.




However, descriptive statistics are
nice, but what truly makes
TelluBase shine is when it is used
for predictive purposes.

This is when clients category or
product data are combined with
TelluBase'e contextual information.

In this example, WHO beer data for
the U.S. is predicted with a
differential equation for demand,
resulting in parts of an s-curve.
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Through a correctly performed
statistical analysis, we find that
some cities or provinces are far
below the envelope.

The envelope is the line one can
achieve if one reaches a 75% level
of the maximum potential.

This new way of looking at markets
requires combining TelluBase and
category data.
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Nine Screenshots from TelluBase
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TELLUSANT

Streamlining Corporate Decision Making
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